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Research Methods:
• Observation                 • Interview                    • Focus Group                          • Survey 
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Customer Understanding 
The easier part of customer understanding is data collection.
The most important part is knowing what you need to be able
to do at the end, and what information you need to do that.
Our approach ensures you get the answers you need to the
most important questions you have.

Time:  3 to 8 weeks 
Location:  Online and video sessions 


